Running head: SOCIAL TRENDS IN BUSINESS	    1
SOCIAL TRENDS IN BUSINESS		3






Social Trend in High Tech Industries
Student’s Name
Instructor’s Name
Date















Social Trends in Business
Social trends are activities that people in society take part in, and the trends can either be long term or short term depending on its effect. Social trends often occur due to society's attitude towards an aspect of technology, clothing, or music genre (Van der Linden et al., 2018). It helps businesses to tailor-make their products to fit the customer's needs. In the case of high tech industries, social trends have enabled businesses in this department to run campaigns on their social media platforms to create awareness of its new products, which in turn gains them new customers (Parnell, 2014). Other high tech companies have used social trends to contract popular internet influencers who in turn advertise the products given to them on their social media to their followers. For instance, in the case of mobile phone companies, when they are ready to unveil their latest phones, they create a buzz about the new phone using social media campaigns, which are launched in different social media platforms. 
A threat associated with social trends is mainly cyber-crime (Parnell, 2014). A cyber-crime threat such as hacking affects the high tech industries if their networks are not secured. Hackers can use the information they derive from the industry's software mainframe by selling it to the highest bidders in the black markets, which causes adverse effects to the company and investors. To prevent cyber-crime issues from happening, high-tech industries should secure their mainframes with strong encryptions that can keep hackers and scammers from accessing important documents.
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